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Background to the Survey

To provide an evidence base on car advertisingint  he UK in order to enlighten debate among
the LowCVP’s members regarding policy developmenta  nd review of the various codes of
conduct relating to car advertising in the UK.

LowCVP Project Brief

pilletts LOW

fow carbon vehicle partnership

To provide unbiased data collection and analysis of trends in Automotive advertising
relating to CO , emissions and environmental messages.
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Introduction to Ebiquity

What the company does:

bi | Ieﬁs an Ebiquity brand n eWSl ive an Ebiquity brand

Media Monitoring Editorial and Reputation Monitoring

bi”eﬁs an Ebiquity brand GDUbliSher an Ebiquity brand

Marketing Investment Management Advertiser Management Systems

* BMM — Ad Tracking
* MIM — Media Auditing
* Newslive — News Monitoring

 epublisher — ad vouching for regional press
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Ebiquity Automotive client list:

« Ebiquity currently works with:

TOYOTA

INCITROEN

T
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Oriwimg Machine
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Survey methodology overview
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BMM Objectives for 2007 study:

*  To monitor and report on trends in marketing commun ications within the automotive
sector, covering:

1. All car manufacturers and car dealerships that partake in press advertising in 2007 within
National Newspapers (as defined by BMM)

2. A specific focus on car advertising with respect to CO, emissions based upon the product
advertised and its associated CO, emissions VED Band

3. ldentify the prominence of environmental messages within car advertising across National
Newspapers and TV advertising.

* The classification and analysis has been conducted impartially and exclusively on
behalf of Low CVP and their members
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What the survey covers:

« All Automotive Advertising within National Newspapers across 2007

 The survey reports share of voice of estimated advertising spend* broken down primarily by:
— Car segment A-l +Z Range
— VED Bands A-G

« Where an advert covers a range of CO, VED bands or car segments then the advertising
spend of that advert will be weighted between the CO, VED bands and their related vehicle
segments, manufacturer and model

» The weighting is based on volume of sales i.e. in proportion to the sales volume of the total
sales in each segment or CO, VED band.

 Volume of sales supplied by the SMMT based upon car registration data for 2007

*Advertising spend is based on the ratecard value supplied directly from National Newspaper publishers.
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Key Message process overview:

« BMM analysed the prominence of different types of messages in car adverts across Press and TV
based on the following key messages:

Aspirational, CO ,/ Climate Change, Creature Comforts, Economy, Envir ~ onment,
Lifestyle, Look/Design, Performance, Reliability, S  afety/Security, Sustainability, Utility,
Value/Price

Press Process:

* By inputting sophisticated search terms into the BMM system it is able to pinpoint “key messages
appearing in manufacturer adverts.

 To contextualise the key message search, creative examples have been included (see below),
covering the top 4 key message searches by number of unique ads.
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CO,/Climate Change example search term:

(("co2" or "C02" or "emission*" or "carbon dioxide" or "climate change" or "greenhouse" or "carbon™))

Renauit / Crestve et PR3707978 [Lexus Crestive et PR4009024]

Total Spend £346,525 Total Volume (scc) 2864 Total Insertions 11

Total Insertions

hitarket ehicles - Cars Sub Market B - Supermini Market Vehicles - Cars Sub Market Z - Range
Firel Recorded Date 03 June 2007 Contact 0800 52 5150 First Recorded Date 02 February 2008 Contact 0845 6019955
N ;
Brand Renault Clio Freeway Incentives None Hend Lexits Hange ki None
Image Details Car ihigh Address www.lexus.co.uktod
Imsge Detals car Web Address www.offers.arenault.couk ? 2
FeatuPed Brands Lexus GS 450h; Lexus LS600h; Lexus RX 400h

Low cost Low emissions

Clin Freevesy

rly £7 485,

* 3door 1.2 168% 75hp

= CO2 emigsions 139gkm

* AB% with EBD* and Brake Assist

* G airbags (driver, front passenger, 2 front lateral, 2 anti-submarining)
* Remote certral locking with deadlocking

= 300y CO hi-fi with fingertip remate cortral

* Trip computer

$ e Lo

Clio Freeway.
Only £7,485.
AT i g 020252008 The Spectataor hdain P4 164 2Page(s)  £5000 9
4 @ 160252008 Guardian Weekend pdd 1120 ZPage(s)  £17,000 Q
809529150 < mamatirs ik
@ 220212008 Private Eve (=T p2r40 2Page(z)  £8,000 Q
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Value/Price example search term

"Price" or "for just" or "easy payments" or "monthl y payments" or "Per month" or "low insurance group" or "free" or "starting at" or "afford" or "cashbac k" or
"moneyback" or "save" or "apr" or "money off" or "o ffer" or "deposit"
N\ /
Volkswagen \ Creative Ref PR4I]IJ?I]&2‘ ‘Hun(la Creative Ref: PR4IJ43438|

Total Insertions

Total Volume (scc)

Total Spend EALET NN Total Volume (sco) 3623 Total Insertions Total Spend £614,403

Market Vehicles - Cars Sub Market B - Supermini

Market Vehicles - Cars B - Supermini
First Recorded Date 10 February 2008 Contact 0800 333 666 Firzt Recorded Date 29 February 2008 Contact 0845 200 8000
Bran! Veolkswagen Polo M Incertives None Brand Honda Jazz Incertives None
Image Details Car Wieh Address volkswagen.co.uk Image Details cars Wish Address www.honda.co.uk

from the A - Th
JAZZ with a whole 12 months worth g

Bursting with extras. Polo Match. ‘easons 1o buy one

HOMDA PURCHASE PLAM

At just £5.940 we've managed to squeeze a whole ot of features intode new special edition
Polo Match: 15-inch 'Charace’ alloy wheels; an iPod dock or six C0autochanger, & leather-trimmed steering whesk 'Climatic' sir condtioning; front
electric windows and front fog lights. There's also the option of a fixed-price service plan for only £200° Allin &ll, well worth popping out for. Pt 500 i oSt bh a2 i e e Bular s beR S ST IRE

with & Typical 4PR 1.9% Mice to know.

ﬂ 29/02/2008 Independent ewes [ Tabloid) mTiT2 24 acrozs 4 £6.144 g

a 02/03/2008 Independent on Sundsy Mewes P22 /96 25 across 4 £5.400 Q

g 0200372008 Sunday Times Inizesr P 40 1 Page(s) £32,232 g

Q 05/03/2005 Auto Express Iain pd7 100 1 Page(s) £7150 O

10/0252008  Suncay Express Sunday Express Magazine pl04108 1 Page(s) £27.500 g G flacei i e - Page(s) Hren g

| 100202008 Suncy Times Siyle 22168 1 Page(s) £30.326 ﬂ Q 05/03/2005 Ciaily Telegraph Motoring pl1 14 25 across 4 £3,000 g
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Results for National Newspaper Analysis 2007:
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% of Press Spend by Publication — All Vehicle Segmen  ts
Dominated by broadsheets and The Mail

»
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2007 National Press Spend by VED Band

0% 5%

A

EB

BC

21%

oD

OE

BHF

17% EG

VED Bands C, D and F all have at least 20% share of 2007 press spend. The lowest spend
is within VED band A with only VW currently active towards the end of 2007.
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2007 National Newspaper Spend by Segment
Almost as much spend on VED bands C & B, as all the

O Wall Street Journal (Europe)

OTimes

O Sunday World Northern Ireland Edition OtheI‘S com b|ned

O Sunday Times

O Sunday Telegraph
O Sunday Mirror Belfast Edition
O Sunday Mirror £60,000,000 A

O Sunday Mail Scottish Edition
£50,000,000 { []

O Sunday Mail
O Sunday Express

£40,000,000 -
B Sun
M People £30,000,000 -
@ Observer
B News of the World £20,000,000 -
O Mirror
@ Mail on Sunday £10,000,000 -

B Independent £0 -

O Independenton Sunday i E
—— I
N

O Guardian & 2 R\ & Q N &
QS&& & Q06 QS&& &S S ,&00 N Q;§
. . . ) < \5\ (2 AN O %Q () ol
B Financial Times N\ N Q QD \3 4% . 3 1
¢ 2 > & £ ¥
B Express \/o$ Q 'Q\} \)QQ \QO < & \,\5+
_ 9 NS TR R
O Daily Telegraph Q < ‘
W ©
B Daily Star \

B Daily Record Scottish Edition

@ Daily Record
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Vehicle Segment Spend by VED Band 2007

100%
90% B e
80% — |
70% |
60% OE
50% Y
40% - mC
0
10% l mA
0% i , :
s £ ts k5 £ 55 2 38 s8s ¢
- a f

* Largest % spend for any band is for band C within B-Super-mini — via Renault, Ford and Toyota
» B-Super-mini has the only recorded activity for VED band A (Polo Blue motion)

» As expected Vehicle segments F,G and | had the largest share of VED Bands E to G
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% VED Band Press Spend across all Vehicle Segments  2007:

100% -
90% -
80% -
70% -
60% -
50% - 2 |
40% - [ | |
30% - I e
20% -
Bands A,B,C
10% - showing
largest
0% I T T T T T T T T T T increase
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov DecC
~ Polo
Bluemotion
« Trend line shows VED bands A,B and C have shown the largest % increase over 2007. S

activity for VED bands E and F has reduced towards the end of the year.

» Supermini segment is the only segment containing VED band A advertising and it also
contains the largest % of VED band C
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VED Band by top 10 Spending Manufacturers

VED band breakdown, top 10 spending manufacturers
100% - —

80% - mG
60% - mF
40% - OE
20% - I 0b
0% ac
= £ =T 5§ : T 2 5 5, ms
S 2 - @ = § & = 52 mA

= =

® Ford’s Focus range is behind the largest spend within VED bands C/D

« Citroen operates at two extremes: it has the highest spend within F/G for the Xsara Picasso, as well
as having the highest spend within VED band B for the C1
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VED Band Newspaper SOV vs. Average number of cars a  dvertised
The FT has the highest spend in any VED band —these  happento beinBands F & G

o
» The largest VED band spend appears within the FT across bands G-50% and F-30%. Most of this spend went
towards the Land Rover Discovery and Lexus LS 460

» The Mail on Sunday and The Sunday Times have the highest number of cars advertised within each issue
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Top 10 Manufacturer Spend by VED band:
Citroen appears as the top spender amongst both VED bands B & F

VED band B - Top 10 spenders VEDbard G Taqp 10sperckrs

£4,000,000

£3,000,000 50000
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000, £400000
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£-
c = = ° S [ c © = 5 - © .
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VED band D - Top 10 spenders VED band E - Top 10 spenders
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VED band F - Top 10 spenders VED band G - Top 10 spenders

£5,000,000 £7,000,000

£4,000,000 £2000000

o e

£3,000,000 £2,000,000 .

£2,000,000 £1,000,000 (N [

£1,000,000 = ) = c o =% — - © 5
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Citroen Lexus Suzuki Renault Vauxhall Toyota Nissan Mazda § % L e "ég

Rover Romeo - 2
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Citroens C1 outspends the market within VED band B

C1 FROM £5,995°

VED band B - Top 10 spenders

/ . : : 7.9% APR npca
£4,000000 ' = o Dessat

£3,000,000 S et s oaies O Cach o :

CITROEN
s
e
n

£1,000,000

C2 FROM £6,495'

Citroen
Honda |
Audi

Renault -

' ONE YEAR'S FREE INSURANCE
ON C2 SPORTS MODELS"

CITROE

Volkswagen I
Mitsubishi
Motors

C3 FROM £6,995

0% APR
for 3 years with
35% DEPOSIT
on selected models*

» Citroen spent £3.6m on Press advertising for Band
B, onits C1 1.4 HDi. Key messages were:

C4 FrOM £9,995°

0% APR
for 4 years with
35% DEPOSIT
on selected models®

; i < CITROENA
-Cashback and no deposit on select ranges S i XSARA PICASSO

DESIRE FROM £9,995"

-Value/Price

WITH AIR CONDITIONING

* Renaults activity within band B was predominantly “ N : 79% APR

with £800 DEPOSIT

for the Megane —" —= ST

{777 20 CITROEN VEHICLES
() Wi z0gfm co; 08 Lessy

itres per 100km/ 2 e an 3.4/831, Combined 4/68.9 and 109 CO2.
xtra Urban 6.5/435, Cor an

o
0o 6500 o Low

Pz 7% APR s ot

s oo, 14 04 st 1640 10 1y

10h A e o sevey o o e 12

5 By Lot - 90078 o o U e 21-80' Wi

RS, m ToraL
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Renault just tops the spend within VED band C

\VEDadGC Tp0gEths

O
E‘%Jlllll
E S

Eg gs §

Eﬁ; RENAULT < L | ©

Low cost.
Low emissions.

Vauxdl

* Renault spent £6.2m within band C across a
number of models including the Megane,
Twingo and Clio. Clio was the only model falling
only into band C. Megane ranged from B to F
due to the Megane Sport. The key message
across the majority of Renault Clio ads. was:

Clio Freeway.

» Low Emissions, Value and fuel

economy. Slogan “economical/ecological” ﬂ“IY E?;“Es-
is used across most campaigns within it e e = oo camsral bocing wish
band C = ADS wink EDOH anad Draks Lysint iSRG RN ety P

'E wd PemnleE Conrnal
= if wirbwge ddriver, froat prasangat,
2 frome lemamal, & arthrubrmariningl o, FT iR i L e

» Toyota were a close second spending £5.2m

on Yaris 1.3 VVT-I| and the Auris i 0800 52 51 50 & www.offers.renauit.co.uk
Tl i P Lol Bewel o st n fag vy A U - P b o0 P8l s Ll 523 RA

F'rl III '.'.'F il T T el LT !'l:l
O LT o e e e F'H .-\JII-..'l_ ok b o s --—II'II'---------' LT

e e ik R Bl i gl B S T DT R = S —I-l- R U o B e e i e e
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Ford outspends within VED band D by nearly 50%

VED band D - Top 10 spenders

£8,000,000

£6,000,000
£4,000,000
£2,000,000
£
=
(=}
[

]

Peugeot :l

Kia

Toyota |_|
Skoda |_|
Suzuki |_|
Nissan | |

Volkswagen
a ]
Renault :I

Mitsubishi
Motors

® Ford spent £7.2m - nearly double the amount
on band D advertising compared with the rest of
the market. The majority of spend went on the
Focus Zetec Climate. Key message was
Creature Comforts and Value/Price

* VW'’s activity for Band D included Polo, Fox,
Jetta and Passat. i . Feel the difference

bl"@ﬂS an Ebiquity brand

Media Monitoring




Toyota and Vauxhall share the spoils in VED band E

VED band E - Top 10 spenders Yo VYT it s corsmpton e () Uran 30.7 xr o 471 combied 392 €O, 709
£5,000,000 The New Yaris SR. Treat it with respect.
£4,000,000
£3,000,000
£2,000,000
£1,000,000

£-
S F . 5§ 0§ % % % %
) o ag < = = =4 ~ =4 w
= < 22 = « o - « @
> == 2 o
= S
>

2 days earlier: mate leaves muddy football boots on back

® Toyota and Vauxhall spent just over £4 million

each within band E advertising. Toyota were e e e e
promoting the Avensis 1.8 vvt-i and Yaris 1.8 dual
vvt-i. All Vauxhall’s activity went on the Zafira
Energy 1.6i 16v

TODAY TOMORROW TOYOTA

FOUR YEARS

~ 0%APR:

» Toyota have focused the key message on
aspirational for the Yaris and creature comforts for
the Avensis. The Vauxhall Zafira’ key message is

Value with its 0% APR over 4 years.

th 2 30% deposit
Come and see us today and we'll show you how
1o make waves in a Vauxhali Energy,

VAUXHALL For a brochure text ‘offers’ to 82882, visit your local retailer,
call 0845 11 11 122 or visit www.offers.vauxhall.co.uk

Emissions (g/km): Zafira Energy 1.6i 16v 5dr: urban 29
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Citroens Xsara Picasso accounts for significant spe nd in VED band F

VED band F - Top 10 spenders

£5,000,000

£4,000,000

£3,000,000

£2,000,000
£1,000,000
£-
Citroen Lexus Suzuki Renault Vauxhall Toyota Land Alfa  Nissan Mazda
Rover Romeo

® Citroen spent £4.4m on band F related
advertising covering the Xsara Picasso and the
C4 VTS. Lexus came in 2" with £3.9m focused
predominantly on the RX 400h

» Citroen again focus the message on
Value/Price across the range whereas Lexus
focus on emissions in relation to the high
performance of the RX 400h
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7.9% APR
NO DEPOSIT

HIGH PERFORMANCE. LOW EMISSIONS. ZERO GUILT.

5 &

RX400h
Lexus Hybrid Drive.

s f ombiaton s
w s
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Land Rover spends almost double on VED band G fort  he Discovery model

VED band G - Top 10 spend
an op 10 spenders DISCOVERY 3

£7,000,000 ; / TR D

£2/300,000 ' BY EXPERTS
,000, Y cAPER O

£2:000.000 SER

£3000.000

£2.000.000

£1,ooo£ooo

Jeep
Audi

]
i=l
N
]
=

Land Rover
Mercedes
Benz
Volkswagen
Citroen
Porsche
Mitsubishi
Motors
Nissan

® Land Rover spent £5.8m on advertising within band G.
This covered the Range Rover Discovery and Discovery
3. The key message is one of reliability and safety
across the Discovery range

» Mercedes Benz ranked 2" with the primary activity
across the CL and AMG range

/>
\“ROVER )

GO BEYOND
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Keyword Ad count for National Newspapers 2007 — Valu  e/Price comes top with 912 adverts
containing the message

Key Word Search Number of Adverts in 2007 Percentage of Total

Value/Price 912 20%
Creature comforts 732 16%
Performance 620 14%
Utility 552 12%
Safety / Security 418 9%
Aspirational 324 7%
CO,/Climate Change 268 6%
Economy 228 5%
Look/Design 204 4%
Reliability 144 3%
Technology 144 3%
Lifestyle 55 1%
Environment 48 1%
Sustainability 0 0%

Total 4516 258%*

Total All Press 1,751 100%

*258% relates to the number of ads that have been counted within more than one key word search.
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Press Key Message count — of the key Manufacturers a Il have some CO , related
message, except for Renault

O Aspirational @ CO2/Climate Change O Creature O Economy B Envimoment
O Lifestyle B Look-design O Performance B Reliability | Safety
O Technology O Utility B Value

600

500 -

400

300

200

100

volvo [T ] W
Fiat |

saab (|| [N}
Mazda || l |

subaru {|[| I

Land Rover ([T

SEAT |
Ford |
Peugeot (| [[IITHI

Toyota || [HE[}
Honda [ [| [
Porsche [[]I 1]
Skoda [ [{Hl |
Proton | [IH]

Renault
Jaguar
Volkswagen
Chevrolet
vauxhall | [l I
Alfa Romeo || [l
Ssangyong |]]
Daihatsu [ff
Maserati

Mercedes Benz

Mitsubishi Motors
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Unique ads for keywords within National Newspapers —Value/Price &
Creature Comforts rank highly, Environment & CO  , get a fairly low count

1000

800

600 -

400 -

- I I I I

0 l
>
(@)
°
o
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°

*The largest number of unique adverts focus on Value/Price. This tends to
cover the lower emission ranges from VED bands B to C

Utility

l--,
z
=
<
©
o

Value/Price
Creature
comforts

Performance
Safety / Security

Aspirational

CO2/Climate
Economy

Look/Design

Life style

Environment

Sustainability

 Creature comforts ranks number 2 with manufacturers focusing on a number
of special features e.g. air conditioning
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Value/Price example*

X

" PEUGEOT

THE PEUGEOT 107 FROM JUST £6,195*
WITH CD PLAYER AND MP3 SOCKET. FOR MORE
INFORMATION TEXT 'SPIN' TO 60222 OR CALL

FINANCE OFFERS ALSO AVAILABLE
107 Urban 36 monthly passport price no. compulsory
1.0 3dr payments £120 roadside assistance

£7,215 £116.34 £7,335 Deposit
£995

Amount Optional final Total amount payable Miles
Financed payment to buy inc optional final payment per
annum

£6,340 £2,985 £8,168.24 £6,000

5.9% APR TYPICAL
FOR MORE INFORMATION TEXT ‘SPIN’ T0 60222 OR CALL 0845 200 1234

FINANCE OFFERS ALSO AVAILABLE

107 Urban 36 monthly Passport price inc. compulsory
1.0 3dr payments £120 roadside assistance Deposit

£7,215° £116.34 £7,335 £995

Amount Optional final Total amount payable Miles
financed payment to buy Ine, optional final payment per annum

£6,340 £2,9854 £8,168.24 6,000
5.9% APR'rvricaL Excass milenge charges of 4.29p per mite

PEUGEOQT, THE DRIVE OF YOUR LIFE.

The official fuel sumption in mpg (I/100km) and CO2 em ns (g/km) for the 107 Range : urban 51.3 (5.5), extra

*Keywords used to generate report: Price" or "for just” or "easy payments" or "monthly payments" or "Per month" or
"low insurance group" or "free" or "starting at" or "afford" or "cashback" or "moneyback" or "save" or "apr" or
"money off" or "offer" or "deposit"
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Example of performance related messaging from SAAB*

The reason it's so powerful is the reason it's so
economical.

The reason it so powerful i
the reason it's so economical,
' The new Saab 9-3 Twin Turbo Diesel.

With some thirty years of experience Twin Turbos arg
just the latest example of Saab's innovative
approach.

They work together to produce the performance of a
large petrol engine with the economy of a much

d mal o i i i Wih some thirty years of experence T Trhosare
diesel engine. Add to that dynamic new styling and o a s o a
you'II st the tes example of Saab'sinnovicve approach.

They work together to produce the performance of
large petrl engne with the economy of a much smaller
dlesel engin. Add to tha dynamic new styngand you'l
be defyng convention In tore senses than one, For a
brochure call 0845 300 9395 or text Turbo to
84464 or vist wwwsaab.couk

for Seab 93 Saloon range - Fuel Consumpton In g (tres/1 00k Urban Cycle 167-39.2 (12:16.9) Extra urban 9 e

Offcal Govnt Environmental est data b 0
‘9.2-54.2 (44¢72), Combined 26:52.3 (54+10.8). Oy Enissions i ghan: 147259 s s S s T T 44 s AL 1 gl s e 0.

be defying convention in more senses than one. For

a
brochure call 0845 300 9395 or text Turbo to
84464 or visit www.saab.co.uk

4444 '
LI -0 ana :,ﬁ,‘t"' omal

X PO “,E"(.‘g, eiaovo st et vod o g

A S,

*Keywords used to generate report: (("Hot hatch" or exhilarating or sweetly or roadster or sport* or power*)

Or (Performance* w/10 (high or improved or increased or breathtaking or stunning or exhilarating or car or
effortless or driving))Or (fun w/10 (driv*)))
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Skoda feature on Creature Comforts*
“The New Skoda Fabia Estate. Full of lovely stuff”.

The New Skoda Fabia Estate comes with extra @T
helpings of boot for you to fit in even more lovely g , : J
stuff. With free air conditioning on the Fabia land “ g ; , ‘ g
0%Po APR* typical finance on the Fabia 2 & 3. All i ﬂ _ & "
starting from a delectable £9,360 RRP. :

The New Skoda Fabia Estate.

Skoda. Manufacturer of happy drivers. Full of lovely stuff.

The New Skoda Fabia Estate comes with extra helpings of oot
foryoutofitin even more lovely stuff. With free air conditioning
on the Fabia 1 and 0% APR" typical finance on the Fabia 2&3.
Allstarting from a delectable £9,360 RRP.

Skoda. Manufacturer of happy drivers.

=

lodel shown is New Fabia
rban 27.7 (10.2) - 49.6
etail sales only. Offers
any time. Indemnities

sumption in mpg (litres/100km) for the Fabia Range:
e 120 - 180 g/km. *Minimum 30% deposit required
o availability). Offers may be varied or withdrawn at

F

*Keywords used to generate report: "Extras" or "CD" or "DVD" or "MP3" or "air
conditioning" or "central locking" or "RDS" or"ABS" or "air bags" or "power steering" or
"electric windows" or "remote locking" or "alloy" or "alloys"
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Polo Bluemotion is the only model with an emission level registered VED Band A,
advertised at the end of 2007

|'Iul’0lkswagen Creative Ref: PR3I9257306 |

Total Spend £16.500 Total Volume (scc) 312 Total insertions 1+ ]

Wehicles - Cars Sub Market B - Supermini
First Recorded Date 13 December 2007 Contact 0800 38 989 38
Brand Volkswagen Polo BlueMotion Incertives None
Image Details Car, Cans wWieh Address wwwavolkswagen.co.uk

from the ina Full Te
Driving a BlueMotion Polo for a year could prevent as much carbon pollution as recycling owver 5,000 cans.

A small change can make a big difference. For example, the new Bluekotion Polo. From just £11 995 rrp, its still the stylish, compact Polo you knosee .
bt wwee've made it= TDIl engine more fuel-efficient. And developed longer gear ratioz. And lighter-weight alloy wheels. And more aerodynamic
bodywwork. Which means that it does a class-leading average mpg of 74.3, and emitz on average just 99g/km C02. Small changes, big difference. Far
mare information call . soor wisit

[xhing a SlusMintion Pola $o: o ymar could precant o
mush earbon pollution o recycling swe SO0 cens.
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Conclusion:

« £113m was spent across all vehicle segments within N ational Newspaper Advertising in
2007

« The survey concluded that CO , and Climate Change was being used increasinglyinc  ar
adverts but is still at a relatively low level.

6% of key messages within Press advertising relate to CO2/Climate change compared
with 4% for TV adverts across all car manufacturers

 There was a noticeable increase in Press advertisin g activity for the lower emission
ranges across the Vehicle Excise Duty (VED) bands A  /B/C towards the end of 2007.

* Value/Price and Lifestyle messages remain the focus for car manufacturers across both
Press and TV advertising across 2007
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